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 Situate the use of explanatory metaphors in the context 
of framing and communicating about health equity

 Critically analyze several metaphors and what they 
communicate about health equity

 Generate key messages about health equity using  
images and metaphors

 Provide links to other communication and metaphor 
resources for participants to use with their audiences 
following the workshop



20 min. • Welcome and Introductions

• Using explanatory metaphors in the context of 

framing and communicating about social issues

20 min. Activity #1 – The Fence

40 min. Activity #2 – The Tree

10 min. • Wrap up and links to additional resources

• Evaluation

Your presenters today:

Lesley Dyck, Knowledge Translation Specialist, NCCDH

Bernie Pauly, Professor, University of Victoria, ELPH project

Phuc Dang, PhD student, University of Victoria

Tina Revai, Research Assistant, University of Victoria



Health equity means all 
people (individuals, groups 
and communities) have a fair 
chance to reach their full 
health potential and are not 
disadvantaged by social, 
economic and environmental 
conditions. 

NCCDH Glossary of Essential Health 
Equity Terms

http://nccdh.ca/resources/glossary/

http://nccdh.ca/resources/glossary/


 Communications is a core 
activity in public health 

 As public health 
professionals, we are 
expected to communicate 
to various audiences on a 
daily basis.

 Increasing awareness and 
understanding of impact of 
the everyday factors that 
affect our health can be a 
driver for more effective 
action



• Craft messages that 

resonate with your 

audience and potentially 

expand their perspectives

• Create communication 

that is memorable and 

easy to share or repeat; 

and

• Reach audiences who 

typically have not been 

aware of or open to your 

messages

Communicating the social determinants of health: Income 

Inequality and Health (NCCDH & CPHA)

http://nccdh.ca/resources/entry/income-inequality-and-health

Canadian Council on the Social 
Determinants of Health 

www.ccsdh.ca

http://nccdh.ca/resources/entry/income-inequality-and-health
http://www.ccsdh.ca/


Who is the audience for 
your communication 
activities?

 Internal stakeholders

 General public

 Decision-makers

 Business/corporate 

 Community groups/NGOs

 Media

Decision-makers in 
my community are …

 Aware of health inequities

 Aware of health inequities 
and are ready to act

 Aware of health inequities 
and not prepared to act

 Not aware

 Other



Health and healthcare are top priorities 
for Canadians

Belief that we have good knowledge of 
health issues

Usually identify disease, illness and 
health care as key health policy issues

Generally uninformed about the social 
determinants of health



Values:

Social justice vs. market justice

Deep metaphors:

Structural vs. journey



 Health 
individualism 

 Mentalism 

 Health as a lifestyle 

 Health as disease

 Wellness as holistic 

 Health care as a 
solution 

The Swamp!



 Human Potential 

 Interdependence 

 Prevention 

 Fairness Between Places

Explanatory metaphors 

are used at level 2
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http://www.frameworksinstitute.org/

 Words that Change Minds 
http://www.frameworksinstitute.org/
assets/files/PDF/chroniclephilanthro
py_wordsthatchangeminds_2016.pdf

 Specialized sponsored courses: 
Framing wellness in Alberta 
http://frameworksacademy.org/collec
tions/specialized-sponsored-
courses/products/framing-wellness-
in-alberta

http://www.frameworksinstitute.org/
http://www.frameworksinstitute.org/assets/files/PDF/chroniclephilanthropy_wordsthatchangeminds_2016.pdf
http://frameworksacademy.org/collections/specialized-sponsored-courses/products/framing-wellness-in-alberta


Activity 1

Activity 2



http://communityvillageus.blogspot.ca/2
014/11/income-inequality-impairs-
american.html

http://communityvillageus.blogspot.ca/2014/11/income-inequality-impairs-american.html


Activity 1:  

‘Creating Key Messages’ on 
Health Equity Action  



Using Metaphors to Create Key 
Messages about HE 

Consider the two pictures and write a caption 
or a  ‘tweet’ that capture the essence or key 

messages in each of these photos 





Equal 

treatment

Equitable 

treatment

Systemic barrier 

removed



DEBRIEF 

Here are some questions to consider:  

• What do they say about equality? 

• What is being said about equity? 

• How do these slide reflect relationships 
between social and health equity? 

• What is not said, that should be said? 



Activity #2:

THE ROOTS OF HEALTH 
EQUITY 



Activity Directions 

• You have been provided with a picture of a 
tree and an envelope.

• Inside the envelope are pieces of paper with 
words related to the determinants of health 
(as well as some blank pieces of paper)

• Using tape or a glue stick organize the words 
on the tree in relation to whether they are 
root, core or stem determinants. 

• Feel free to use markers to add to your tree. 



Source:  
http://www.kingcounty.gov/elected
/executive/~/media/436203776D1
D4D5188F231A9746BE197.ashx

http://www.kingcounty.gov/elected/executive/~/media/436203776D1D4D5188F231A9746BE197.ashx


Brennan Ramirez, L. K., Baker, E. 
A., Metzler, M. (2008). Promoting 
health equity: A resource to help 
communities address social 
determinants of health. Centers 
for Disease Control and 
Prevention; Atlanta: U.S. 
Department of Health and 
Human Services.



Questions for Debrief

• How might you use these metaphors in your 
practice to communicate health equity 
concepts? 

• What would you identify as critical to use 
metaphors effectively?

• What metaphors might you use with who and 
when?

• What recommendations would you make 
when using metaphors? 



1. Frame the underlying 
problem strategically. 

2. Strike a balance 
between “enough 
information” and “too 
much information.” 

3. Frame the final 
consequence 
strategically.

4. Allow for consideration 
of appropriate 
solutions. 



 Some language which is the 
norm in public health equity 
work does not resonate with 
some audiences

 Communication messages 
need to be tailored for 
different audiences

 Effective framing, in part 
through explanatory 
metaphors, can be used as a 
tool to shift thinking and 
support long-term action to 
improve health equity





National Collaborating Centre for Determinants of Health

St. Francis Xavier University

PO Box 5000 , Antigonish, NS B2G 2W5

Email: NCCDH@stfx.ca  and CCNDS@stfx.ca 

Phone: (902) 867-5406  Fax: (902) 867-6130

www.nccdh.ca and www.ccnds.ca

@NCCDH_CCNDS  #sdoh #healthequity

Lesley Dyck, Knowledge Translation Specialist

E: ldyck@stfx.ca P: 778-516-1514 (BC) @LesleyAnnDyck

http://www.nccdh.ca/
http://www.ccnds.ca/
mailto:ldyck@stfx.ca


University of Victoria – Equity Lens for Public Health 
Project (ELPH)

Bernie Pauly, Associate Professor - bpauly@uvic.ca

Phuc Dang, PhD Student

Tina Revai, Research Assistant

@ELPH_UVic

http://www.uvic.ca/research/projects/elph/

mailto:bpauly@uvic.ca
http://www.uvic.ca/research/projects/elph/

